
IDC Latin America

Go to Market Services Regional Director

Launched new business unit in Latin 
America focused on running thought 
leadership marketing campaigns 
around digital transformation and 
disruptive technology concepts and 
trends.

Sold and managed content marketing 
campaigns aimed at generating leads 
and increasing brand awareness (IBM, 
Telmex, Samsung, RIM, Autodesk, RedIT
Oracle.)

Responsible for assuring that IDC propose
and deliver GMS solutions that meet the
specific goals of IDC clients.



IDC Latin America

Go to Market Services Regional Director

Led IDC internal product-
development process focused on 
launching new products and 
services to generate incremental 
revenue for the region.

Developed business plans,
product positioning, and value
propositions for GMS services.
Exceeded net sales goal by 100%
marketing plan.


